. Mme u npesume

Hgana Bprap

3Bame penoBHH npodecop
¥Yika Hay4HA, yMETHHYKA OJHOCHO CTPYYHA i
obsacr
Axanemcia kapujepa o M Vika HayvHa, YMETHIYKA OJHOCHO CTPYYHA
& obnact
H36op y 3Bame 2026 Zgg?gﬂ%ﬁlgﬁ MapkeTunr
Jlokropar 2016 zggl?g;iﬁ{gi& MenaumMeHT U OU3HKC — MEHAIMEHT Y TYPU3MY
Macre 2009 YHUBEPIUTET EKOHOMCKE HAyKe — TYpU3aM ¥ XOTEJUjepCTBO
P CUHTHIIYHYM Yie=ayp e
YHUBEP3UTET
CHHI'MAYHYM,
Qakynrer 3a
JHurnoma 2008 S — ExonoMcKe Hayke — MECHALIMCHT y TYpU3MY
XOTENHjepCKH
MEHAMEHT

Crnincaxk qucepTauuja-10KTOPCKUX yMETHHYKHX NPOjeKaTa A Y KOjUMA je HACTABHK MEHTOP MJIH je 6uo menTop y
nperxoanux 10 roguna

P.B.

Hacnos nuceprauuje- 10KTopckor
YMETHHYKOT [POjeKTa

Hwme kanaugara

*IpujaB/beHa

** onbpamena

VYiora u 3Havaj KBaIKTETA Y
YIpaBJbamy 3a/[0BOJHCTBOM
KOPUCHUKA [ACTPOHOMCKHUX YCIyra
y xotenuma ca 4* u 5* y CpGuju

Mustowr 3punh

2023.

Pa3Boj Mmozena 3ajetHIYKOr
KpeHpama NCKyCTBa 3a nosehame
33/10BOJBCTBA KOPUCHHKA YCIIyTa y
racTPOHOMCKOM TYPH3MY

MHannjena Crojanoruh

2026.

Vrunaj arpubyra Openna u
MapKETHHIIKIX KOMYHUKaIja Ha
KYIIOBHE HABHKE IOTpoLIaya pobe
LIHPOKE OTPOLLIILE

Maja O6panosuh

2026.

Pa3Boj u Banuaauuja Mojena 3a
NpoLeHy U yHarpehemwe
KOHKYPEHTHOCTH WEJUTHECC [IOHY 1e
3][PaBCTBEHO-PEXAOHITHTALIHOHUX
ycranosa y Peny6mium CpGuju

Wpan XKupxosuh

2026.

3a10BOJBCTBO yUECHKKA 0OPa30BHOT
MPOLIECa IUTHUTAIHOM
TpaHc(opMan#joM BUCOKOT
obpasosama y Penybuunuu Cpbuju

Kpucruna Kannyanun
Bojuh

2024.

3amTHTa 0TpOIIaYa 1 IIpUMeHa
BEIUTAYKE MHTCIUICHIIH]C ¥
OTKPHUBaHY JIUTHTAJHUX [IpeBapa y
e-Typu3My

Wsan Tpudynosuh

2026.

*Tonuea y xojoj je aucepTanuja-T0KTOPCKH yMETHUYKY [POJEKaT IIPHjaBIbeHa-TIPHjaB/bEH (CaMo 3a JUCEPTaIH]e-I0KTOPCKE
YMETHUYKE TIPOjeKTe Koje Cy y Toky), ** I'onnna y x0joj je aucepranuja-IoKTOPCKH YMETHHIKY TIPOjekaT oAGparbeHa (camo
3a IMCEPTalHje-I0KTOPCKO YMETHHYKE [IPOjeKTe M3 paHujer eproia)

Kareropusauuja ny6inkanuje HaydHux pagosa u3 00JacTH JATOr CTYAUjCKOr TIPOrpaMa npemMa KJaacupuKkauuju
pecopHor MuHUCTAPCTBA NPOCBETE, HAYKE H TEXHOJOMIKOr PA3B0ja a y CKJIALY €a JONYHCKUM 3aXTeBEBMMA CTAHAApAA
32 JaTo noJbe (MUHUMANHO 5 ne Buwe ox 20)

Kateropusauuja nybiukauuje ymernuukux pedeperuu u3 06JacTu AaTOr CTYAMjCKOT MPOrpamMa npema
Kjaacupukaumju 13 Yuyrcrsa 3a npunpemMy A0KyMeHTauHje 3a aKpeaUTaLKjy CTYAMjCKOr Mporpama a y ckaaiy ca




JOMYHCKHMM 3aXTeBeBUMA CTAHAAPAA 32 JATO N0KHE (MMHUMAJIHO S He BUILE 011 20)

Arsié, M., Brdar, 1., & Vujko, A. (2026). AI-Augmented Authenticity: Multimodal Artificial Intelligence and

; M-21

1 Trust Formation in Cultural Consumer Evaluation. World, 7(2), 30.
Vujko, A., Mandi¢, D., Panié, A., Obradovi¢, M., Obradovi¢, A., Savié, I, & Brdar, L. (2025). Beyond the

2 guestroom: Financial and promotional dimensions of eco-friendly rural hospitality in agricultural landscapes. | M-21a
Agriculture, 15(15), 1610.
Brdar, 1. & Savi¢, 1. (2024). Captivating Hearts and Minds: How Emotional Marketing Transforms Tourist

3 Experiences?,Sitcon 2023 Managing The Future By Learning From The Past — Contemporary Trends In | M-33
Tourism & Hospitality, pp.79-88.
Zivkovié, L, Brdar, 1., Knezevi¢, M. (2024) Rejuvenating mind, body, and spirit: Exploring the role of physical

4 activity in health and rehabilitation institutions’ offerings in Serbia, Hotel and Tourism Management, Vol. 12, | M-22
No. 1, pp. 95-113.

5 Zivkovié, I, Brdar, 1. (2024) Development of long-term relationships with customers of public sector wellness M-51
centers, Marketing, Vol. 55, No. 1, pp. 40-51.

6 Brdar, 1. (2023). Mind Over Palate: Unveiling the Role of Neuromarketing in the Food Industry, Meat M-24
Technology, Vol. 64, No. 1, pp. 50-60.
Brdar, 1. (2023). Eco-guilty pleasure: Understanding the unsustainable consumer behaviour. F INIZ 2023 -

7 Sustainable development as a measure of modern business success, Belgrade, Singidunum University, Serbia, M-33
pp. 119-124.
Brdar, L. (2023). Green power of influencers: Shaping sustainable consumer behaviour in the tourism industry.

8 FINIZ 2023 - Sustainable development as a measure of modern business success, Belgrade, Singidunum M-33
University, Serbia, pp. 125-130.

9 Savi¢, 1., Aléakovié, S., Brdar, L. & Petkovié, D. (2023). Who to engage in promotion? The position of athletes M-24
in celebrity endorsement communication strategies, Sport Science , Vol. 16, No. 1, pp. 144 -151.
Obradovi¢, M., Panié, A., Kosti¢, M., Brdar, L, Radovi¢, N. (2023). Traditional food products and region

10 recognition: Importance of geographical indication of origin in case of branding the tourist region of Western | M-51
Setbia, Bizlnfo (Blace) Journal of Economics, Management and Informatics, Vol. 14, No. 1, pp. 33 —44.

11 Boji¢, K., Brdar, 1., Negi¢, M. (2022). Do We Talk to a Wall or Pass on Knowledge to Students — The M-51
Advantages and Disadvantages of Online Learning, Marketing, Vol. 53, No. 4, pp. 284 — 294, d
Sanéanin, B., Ratkovié Njegovan, B. & Brdar, I. (2022). The Influence of Social networks on the Recruitment

12 Process in Tourism and Catering Enterprises, Bizlnfo (Blace) Journal of Economics, Management and | M-51
Informatics, Vol. 13, No. 2, pp. 57 — 63.

13 Brdar, L. (2021). Cook slow, eat fine — Consumer attitudes on food quality in new gastronomic trends, Meat M-24
Technology, Vol. 62, No. 1, pp. 77-88. g

14 Kalidanin, K., Brdar, I. & Vesi¢, T. (2021). Education is Becoming Digital — The Youth Attitudes Towards M-23
Online Teaching During the COVID-19 Pandemic, International Review, No. 1-2/2021, pp. 95 —103. .

15 Zrnié, M., Brdar, I. & Kilibarda, N. (2021). The importance of traditional food quality - the viewpoint of the M-24
tourism, Meat Technology, Vol. 62, No. 1, pp. 69-76. g

16 Zrmié, M., Kilibarda, N., Brdar, 1., Vujié, M., Stojanovié, P. (2021). Food Safety and Eating Habits During M-24
Pandemic Covid-19 In the Republic Of Serbia, Ekonomika poljoprivrede, Vol. 68, No. 4, pp. 895 - 910. ¥

17 Brdar, 1., Gaji¢, J. (2019). IT and tourism business - do Serbian companies in tourism follow contemporary M-24
trends?, Industrija, Vol. 47, No. 1, pp. 7 - 22. : &

18 Gaji¢, J., Brdar, 1., Zivkovié, R., Ili¢-Petrovié, T (2019). Millennials’ Perspective on Leisure Time, Industrija, M-24
Vol. 47, No. 3, pp. 55 - 71. 3

19

36upHM OAALM HAYyYHEe AKTHBHOCT HACTABHUKA

36Mle/l noAauM YMeTHHYKE AKTUBHOCT HACTABHUKA

Vxynau 6poj nuTara, 6e3 ayrouurara Google Scholar - 771

Yxynan 6poj panosa ca SCI (man SSCI) macre 4

TpenyTHO yyeulie Ha TPojexTIMA Jlomahu: MeljyHapoaHu
2016. — 3aBpiueHa 00yKa

VcappuuaBasa 3a HACCP
A/IMUHUCTPATOPA

Jpyru mOJaLM KOje CMaTpaTe PeNeBaHTHIM

Penoruy unan CPIICKOT yAPYKEHA 32 MAPKETUHT

Maxcumaisa jxyxune HecMe Outi Behia o 2 crpaHuue A4




