Hme u npesume

Cao6oaan YepoBuh

3Bame

PepnosHu npodecop

¥Y:ka Hay4yHa obJiacT TypH3am
AkajfeMcka Kapujepa onnHa Hncturynmja Obnact
aE
Ws6op y 3mame 2012, VHusep3uretr Cunrunynym, beorpan ypuzam
2002. [TpupoaHo-MaTeMaTHUuKy (Gakynrer, MeHalMeHT y Typusmy
g Yuusepsuret y HoBom Cany
Junnoma 1977, ExoHomcku dakynrer, YHuBep3uteT y beorpany ComBa Ty
Cnucak qucepranuja y KojuMa je HacTaBHK MEHTOP WJIH je 6Mo MeHTOp y nperxoanux 10 roquna
*%
P.5. | Hacnos nuceprauuje Hme kaHaupaTa *pujaBsbeHa
onOpameHa
VYTuuaj uHTEpHET JUCTPUOYTUBHUX
1 e H & yIHTB,e G e Mupocnas Kuexesuh, mactep 2016.
MPOMOLIH]jY, MPOJIajy ¥ KBAJIUTET yCIyra
xorena ca 4 u 5 3Be3auua y cpouju
5 | EIEFRECCRRR M AR WBEBROIR . | o Pabenonh 2016.
xorenujepcta y LipHoj ['opu
3 anaBn.,aH)e it bt Mp Cgero3ap Kpcruh 2016.
XOTEJUjepCTBY
OnpehuBame cTpaTerujckor pasgsoja
4 TypusMa BojBoauHe npumeHoM JaHLa JKuana Kpejuh, mactep 2016.
BPEIHOCTH
5 Crparerujcko ynpasJsbame 0ambCKUM it il rasv. sssies 2017,
TypusMoM Pemny6iuke Cpricke
Jlu3ajHupame y XOTeJIHjepCTBY Kao
6 ¢aktop mudepeHLHpama XOTEJICKOT Camwa Kpcmanosuh Benuukosuh, mactep 2018.
MpOU3BOJA
KibyuHH MHAUKAaTOPU pa3BUjeHOCTH
7 MEHAIMEHTa JbYACKUX pecypca y Cama Ecxuh, mactep 2019.
XOTENHjepCTBY
YTHuaj MHAMPEKTHUX OMepaTHBHUX
8 TPOLUKOBA Ha yCMELHOCT N0CI0BabA | Jlyian BopoBUaHHH, MacTep 2020
KOPIIOPAaTUBHUX XOTEJICKUX JIaHalla
A
9 Sesiers. H?Hua L e I'opan Credanosuh, mactep 2019.
nectuHanyje Konaonuk
10 XOTeNCKH MEHALIMEHT MPUCTYNayHOT Testdits bt saseis 2020.
Typusma y beorpany

*Tomnna y kojoj je mucepTauuja MpujaB/beHa (Camo 3a JucepTaluje Koje ¢y y ToKy), ** ['oxuHa y k0joj je auceprauuja
on0pameHa (caMo 3a AucepTalyje U3 paHUjer nepuoaa)

Panosu y HayyHuMm yaconucuma M3 00J1aCTH CTYIHjCKOT MPOrpamMa ca 3BaHHYHe JIUCTE PECOPHOr MHHUCTAPCTBA 32
HAYKYy, y ¢JIaJy ca 3aXTeBHMMa JONYHCKHX CTAaHAApAAa 3a JaTo noJbe (MHHUMAIHO 5 He BHue o1 20)

1 "Management Of Tourist Companies on The Modern Tourist Market",Academia de studii economice din Bucuresti-
Facultatea de comert" Amfiteatru Economic"-Anual VIII, Nr.19, februarie 2006. str.68-79., Tiparit la Tipografia Moy

A.S.E. Comanda nr.182T/2006. Rumunija

2 Impruvment of development of tourisam in Serbia” Amfiteatar Economic, Revista Amfiteatar Economic,Academia de

Studii Economice din Bucuresti Facultatea de Comert,Annual IX-Februarie 2007-Nr.21, ISBN 1582-9146, str.25-33., M
Challenged by its Ownership Structure Fostering an Entrepreneurial Mindset in Transitional Economies

3 Academia de studii economice din Bucuresti-Facultatea de comert" Amfiteatru Economic"-Anual VIII, Nr.19, My,
februarie 2006, Vol. XVII ¢ No. 38  February 2015.
IMBUNATATIREA CALITATII SERVICIILOR CA ACTIVITATE SOCIAL RESPONSABILA A My

COMPANIILOR HOTELIERE, Revista Amfiteatru Economic Academia de Studii Economice din Bucuresti




Facultatea de Comert Volumul XIII, Februarie 2011, Nr. 29, pp. 261
Relationships among Shopping Quality and Corporate Social Responsibility of Shopping Centers and Consumer

5 Satisfaction: Case from Novi Sad (Serbia), Revista Amfiteatru Economic Academia de Studii Economice din My
Bucuresti Facultatea de Comert

6 The Characteristics of Foreign Direct Investments in Serbia Scientific Papers Journal of Knowledge Management, M
Economics and Information Technology, issue no. 6,october 2011.ISSN 2069 5934 i

7 QUALITY OF HOTEL SERVICE AS A FACTOR OF MARKET POSITIONING, Amfiteatru Economic, XIII (29), M,,
261-262.

3 The Effects of Tourism on the GDP of Macedonia, Montenegro and Serbia in the Process of European Integration. M
Amfiteatru Economic, XVIII (42), 407-423. =
The impact of ownership structure on corporate performance in transitional economies. Amfiteatru Economic, 17

: (38), 441-454 Mas
THE IMPACT OF SOCIO-DEMOGRAPHIC CHARACTERISTICS ON THE CONSUMPTION OF

10 | HUNAGARIAN TOURISTS IN THE VILLAGE OF SKORENOVAC. Ekonomika possoprivrede, LXIII (2), 601- My,
615.

THE IMPACT OF SOCIO-DEMOGRAPHIC CHARACTERISTICS ON THE CONSUMPTION OF

11 | HUNAGARIAN TOURISTS IN THE VILLAGE OF SKORENOVAC. Ekonomika possoprivrede, LXIII (2), 601- My
615.

12 Total Quality Management Implementation and Guest Satisfaction in Hospitality, Amfiteatru Economic, Vol. XIX, M
No. 44, pp. 124-143, Feb, 2017 -

13 The Contribution of Tourism Industry on the GDP of Western Balkan Countries, Industrija, Vol. 43, No. 3, pp. 159-170, M,
2015.

14 M. Knezevié, S. Cerovié, D. Borov&anin, A. Unkovi¢, THE USE OF IPA IN THE ANALYSIS OF CUSTOMER SATISFACTION M
IN THE HOTEL INDUSTRY, Ekonomika preduzeéa, Vol. LXV, pp. 245-258, Mar, 2017. Zs
Jelena Djordjevic Boljanovic, Gordana Dobrijevic, Slobodan Cerovic, Slavko Alcakovic, Filip Djokovic, Knowledge-Based

15 | Bioeconomy: the Use of Intellectual Capital in Food Industry of Serbia, Amfiteatru Economic, Vol. 20, No. 49, pp. 717- M,,
731, Aug, 2018.

16 P. Vukadinoviég, S. Cerovié, V. Matovié, G. Stevanovi¢, Financial position and Credit Rating of Companies in circular M
Economy in Serbia, Industrija, Vol. 46, No. 2, pp. 77-98, Jul, 2018. 2!

17 M. Knezevié, S. Cerovié, D. Borov&anin, A. Unkovi¢, THE USE OF IPA IN THE ANALYSIS OF CUSTOMER SATISFACTION M
IN THE HOTEL INDUSTRY, Ekonomika preduzeéa, Vol. LXV, pp. 245-258, Mar, 2017. 2t
J. Jevi¢, S. Cerovié, G. Jevié¢, M. Cavlin, ACCESSIBLE TOURISM AS THE FACTOR IN CREATING THE IMAGE OF

18 | SERBIAN WINERIES AS A SEGMENT OF AGRITOURISM SUPPLY, Ekonomika porsoprivrede, Vol. 66, No. 4, pp. 1157- My,
1171, Dec, 2019.

19 N. Stani$ié, S. Cerovié, COMPETENCY MODEL AND MULTI-CRITERIA DECISION MAKING IN TOURISM AND HOTEL M

" | INDUSTRY IN SERBIA, Teme, Vol. XLIV, No. 2, pp. 549-564, Apr, 2020. 2

20 S. Cerovié, I. Blesié, J. Tepav&evié, S. Vukosav, V. Garaéa, M. Bradié, The Influence of Heavy Work Investment on Work M

" | Outcomes in the Hospitality Industry in Serbia, Amfiteatru Economic, Vol. 22, No. Special 14, pp. 1243-1265, Nov, 2020. 2

Zbirni podaci nau¢ne aktivnost nastavnika

Ukupan broj citata, bez autocitata 530

Ukupan broj radova sa SCI (ili SSCI) liste 33

Domacéi Medunarodni:TRADE POTENTIAL AND
Tourism Destination TRADE RESISTANCES IN THE DANUBE
Trenutno u¢e$¢e na projektima Competitiveness - REGION RESEARCH PROPOSAL TO THE
Evaluation Model for ANNUAL GDN RESEARCH
Serbia COMPETITION -2010
Usavriavama




