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Abstract:

Cultural tourism, driven by marked changes at the cultural awareness level and
the visitor needs, has been experiencing drastic changes in recent years, both in
the way of presenting cultural values and satisfying the widely diverse population
of cultural tourists. The aim of this study is to provide an insight into the range
of newly formed selective types of the offer, as well as to provide a conceptual
background that could serve as a basis for the future research by other authors,
with an emphasis on the vulnerability of the elementary concept of cultural
tourism, based on diversity and recognition. It also points out to the necessity
of setting and solving the problematic issue of further pervasive diversification
of cultural programs, at the expense of preserving developmental progress
and protecting the connection of cultural contents with true cultural values -
from the aspect of cultural sustainability. This empirical study emphasizes the
importance of separate observing the cultural phenomenon from the overall
view of the destination tourist system.
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INTRODUCTION

The intense development of culturally inspired motives and the
very pronounced expansion of culturally-related destination activities
question their true connection with the traditional meaning and es-
sential concept of cultural tourism (Hughes & Allen, 2005). Whether
visitors/tourists, when meeting their own tourist needs, truly adhere
to and are guided by traditional principles of cultural convergence,
exchange and understanding of diversity; or is it primarily a global
technological and modern-civilized backdrop (caprice), without any
reliance on subconscious elements and cultural-historical values, but
exclusively on leisure and fake created spiritual curiosity instead of
a trip / fun? Does the escape from the knowledge of new and expe-
rientially unstudied and unknown, actually flee from oneself ...and
consequently an unnoticed intellectual downfall or individual spiritual
rise / enlightenment? Where does all this ultimately lead to and where
it may be the end of such a scenario? ...are just some of the worrying
and basic issues that should be posed in current developmental cir-
cumstances, but also in the near future.

In attempting to respond to these issues the authors in the field of
cultural tourism rely on different approaches and clarification sources.
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While some point out to the conduct of market research in order to reduce the risk of further expanding the
diversified experience (Tourism Business Essentials, 2014), others, as the main problem of superficial con-
sumption of cultural tourism products, emphasize the uniform behavior of visitors (Barbieri & Mahoney, 2010)
proposing education of market segments as the solution. Similar considerations are shared by Mc Kercher and
Du Cross (2003), claiming that segmentation based activities assume that different thematic attractions lead to
the formation of tourist groups, and that weakening the importance of the original form of cultural tourism
is before all related to travel decisions primarily for pleasure - which drastically reduces their educational and
spiritual component (Urosevi¢, 2012). It is therefore indicating that visitors from culturally distant places are
much more motivated and responsible for the maintenance of cultural reasons for visiting, as well as the pur-
pose of the survival of classical cultural tourism, in relation to those from the proximate cultural environment.

CONCEPTUAL BACKGROUND

The conceptual framework of cultural tourism is based on understanding and knowing of traditional cul-
tural diversities, and as such implies differentiation between the concepts of cultural tourism and cultural
tourists. It should be stated that the concept of multiculturalism, as the creation of the modern globalization
of tourism products / destinations, represents essential obstacle to the survival of original and autochthonous
culture (UNESCO, 2006), which is the only indicator of its true sustainability.

Cultural Tourism — Cultural Tourists

By observing the phenomenon of cultural tourism as the movement of tourists to cultural attractions and
sights away from their place of residence with the intent of meeting cultural tourism needs (Richards, 2001),
it is possible to point out that a cultural tourist is a person who is in a constant looking for new intellectual
and spiritual values, with high motivation towards experiencing the tourist product of the destination in high
specific, i.e. individual sense (Otto & Ritchie, 1996). In this way, a significance of retaining the cultural identity
of the community is indirectly pointed out (Pritchard & Morgan, 2001) as a driving stimulus for conventional
cultural tourism.

In accordance with the highlighted way of thinking, most attempts at the typological classification of cul-
tural tourists (Hughes, 1996; Mc Kercher & Du Cross, 2002) were based on the classification of determined
categories according to the degree / depth of cultural experience or the type of culturally-conditioned needs.
By subliming the mentioned methodological principles it is possible to implement certain criteria for cultural
tourists’ typology (Table 1). These criteria represent a unique combination of psychological-motivational
characteristics of visitors and spatial-anthropological features of cultural tourism destination.

Tablel. Typology of Cultural Tourists

Criterion Primary Categories Secondary Categories

Unspecific Cultural Tourists (Type 1)

Nature
of
Interest

Specific Cultural Tourists (Type 2)

Real cultural tourist (3a)

Purposeful Cultural Tourist (Type 3)
Commercial cultural tourist (3b)

Serendipitous Cultural Tourist (Type 4)

Incidental cultural tourist (5a)

Unintentional Cultural Tourist (Type 5) Casual cultural tourist (5b)

Intensity of Cultural Needs

Sightseeing cultural tourist (5¢)

Source: Derived by the author according to Mc Kercher & Du Cross, 2003 (p. 46)
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The explanation of the classification criterion presented in the first table is the following (Hughes, 1996): unspe-
cific cultural tourists (type 1) visit different countries and participate in different forms of cultural life, showing the
general cultural interest. Specific cultural tourists (type 2) are focused on one site or a smaller number of them and
visit the specific city or country (looking for a particular type of art or attractions). Their cultural interest is special.

Regarding the second criterion presented, it includes the existence of primary and secondary typological
categories. Purposeful cultural tourists (type 3) are inspired by culture, seeking a deep cultural experience, so
their cultural needs are of primary character. At this type there are two sub-types of cultural tourists. For real
cultural tourists (3a) culture is the basis of motivation, while for commercial cultural tourists (3b) culture is a
motive, but only for the most important / famous or so called “must see” category of attractions. Serendipitous
cultural tourists (type 4) do not visit the destination because of culture, but they still have a cultural tourism
experience in situ. Accordingly, their cultural need is secondary. In the case of unintentional cultural tourists
(type 5), the arrival motive is not culture, but something else. In this case, the cultural need is tertiary. Incidental
cultural tourists (5a) do not show the motivation for culture, but they still visit some of destination attractions.
Casual cultural tourists (5b) have a relatively poor motive for visiting the destination and are satisfied with the
superficial information about the culture. Finally, sightseeing cultural tourists (5c) at least travel for cultural
reasons, but their cultural impression is limited only to the superficial experiencing of site attractiveness.

Modern Evolution of Cultural Tourism Forms

Starting from its original (unifying) social phenomenon, cultural tourism has evolved over the last decades
in a wide range of complementary forms and market modulations (ICOMOS, 2002). Part of them come from
the original concept of cultural tourism, relying on the historical and anthropogenic properties of tourism re-
sources (OECD, 2009). On the other hand, a significant part of new evolutionary forms represents the unique
combination of development trends, accompanied by the increasing indirect involvement of visitors and an
ever-more complex experience of destination cultural values (Christou, 2005).

Such diversification of contemporary cultural-related tourism activities has required the need for the sys-
tematic way of looking at and thinking about analytical approach to the topic of cultural tourism (Chen &
Rahman, 2018). As the final result of a comprehensive interpretation of these movements, a schematic rep-
resentation (Figure 1) has been shown, indicating the interconnections and essential connection within the
separately isolated forms of cultural tourism.

The presentation points to a high diversification degree of contemporary evolutionary cultural forms, with
the still noticeable tendency of the actual increase in diversity and the number of driving cultural motives (as
the main preconditions for special tourist trips), in accordance with satisfying the high specific cultural needs
(Kay, 2009) - which in the future will condition further classification and endanger the survival of some of the
already existing or conventional form itself.

Figure 1. Cultural Tourism Diversification Forms
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Some of the terminological expressions depicted in the scheme speak in favor of actual divisions, differ-
entiation and conceptual definition of new cultural activities. The strength of the link left behind the original
form of cultural tourism varies depending on the nature and character of cultural relation within the new evo-
lutionary forms of multiplied activities (Mc Kercher et al., 2008). Heritage tourism involves visits to historical
and architectural monuments or cultural and historical institutions (museums, mausoleums, palaces, etc.) or
the so-called “cultural tours” (Domsi¢, 2013) > 2 types: art or “immaterial” tourism (interest in reproductive
and visual arts); and event or “manifestation / festival” tourism (visiting manifestations and events - folklore,
festivals, concerts, etc.).

Religious tourism (Tomljenovi¢ & Duki¢, 2017) involves the journey to meet religious needs (visiting
shrines, churches, monasteries, temples, etc.). Residual tourism means visiting of socially undeveloped areas
/ born domestic places, or areas with traditional customs and culture (Yang, 2011) > 2 types: rural tourism
(staying in a rural area for rest); and ethno or “indigenous / Robinson” tourism (visiting rare cultural groups
and communities).

Educational or “scientific-research” tourism includes traveling for the purpose of professional and educa-
tional training (seeking new knowledge and cognition methods) (Ritchie, 2003). Thematic tourism or tourism
with specific motives / needs and ways of their satisfying (Trauer, 2006) > 3 types: gastro tourism (traveling
for enjoying food - national dishes and traditional specialties); party tourism (traveling for fun - casinos, pubs,
nightclubs, discos, etc.); and creative or “hobby” tourism (interest in creativity and specific forms of mental
and spiritual interest).

Urban tourism includes visiting or road trip to large cities (Ashworth & Page, 2011). Socially responsible
tourism implies any form of tourism (and not only cultural) characterized by a responsible and principally
consistent manner of practicing (Medina, 2008) - 2 types: agro tourism (staying in the agrarian environment
with direct inclusion in performing the household activities - i.e. active participation); and eco-tourism (stay-
ing in untouched natural environment with respect to ecological principles and not disturbing biodiversity
features of the area).

ANALYSIS OF RELATIONS AND CONNECTIONS

From the presented diversification forms of cultural tourism, the strongest connection is realized between
the cultural and heritage tourism, which are sometimes even commonly interpreted under the term cultural
heritage tourism (Moscardo, 2001). A somewhat weaker connection of cultural tourism is established with
urban tourism, due to the secondary character of cultural needs, although the remaining four forms of primary
diversification, starting from socially responsible to educational tourism (excluding heritage and urban tour-
ism) can be considered modalities of thematic tourism.

When it comes to true cultural values placed within the tourist offer, in the first place (besides heritage
tourism) are residual and educational form, with appropriate sub forms. The reason for this statement is the
implication of broad cultural foundation on a traditional basis. On the other hand, the historical cultural basis
is more related to the religious form of tourism (Tala & Padurean, 2008). Accordingly, the distinction between
the traditional and historical cultural basis is that the traditional one is constantly transformed and built,
while the historical one is exclusively inherited in the form of initially set ideological platform and established
spiritual beliefs. In other words, the historical cultural basis does not possess a real developmental capacity. It
is of static character.

Secondary forms of cultural tourism diversification, according to the developmental aspect of genesis, are
far more distanced from the initial concept of cultural tourism, but also show a very small amount of con-
ceptual and spatially-manifesting relations or similarities to it. This statement stems from the subconscious
motivational component and individual characteristics of visitors (Vana & Maleascu, 2016), related to their
preferences, affinities and enthusiasm directed towards differently created destination cultural program and
activities.
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CONCLUSION

On the basis of the above considered approach and reflections, the issue of new typological categories of
cultural tourists and type of their empirical experience is becoming very topical to mitigate developmental
consequences from the resulting diversity. This and other similar researches (Benur & Bramwell, 2015; Wei-
denfeld, 2018) could contribute to better understanding of the current level of global diversification, which
would be beneficial from the aspect of predicting the expansion of culturally-conditioned activities in the
destination tourism sector.

The management structures in an appropriate tourist destination, highly respecting expectations and per-
ceptions of sophisticated cultural visitors, will have to respond in a qualitative and thoughtful way to newly
emerging cultural needs by using some innovative and sustainable solutions (Petkova & Marinov, 2014). One
of them could be relying on reliable models for finding insufficiently integrated domains of cultural tourism
service, taking into account the whole process of its creation and contributing developmental elements.

Unlike other conceptual models of classification of cultural tourism diversification forms (Csapo, 2012),
this study model offers better explanation of mutual relations from the generic aspect, pointing to the chrono-
logical dimension and strength of their connection. Having in mind the analyzed dimensions of the structural
and morphological connection of diversification forms of the contemporary cultural tourism offer, it is possible
to examine and re-examine the appropriateness, as well as the consequences of further developmental path in
the field of cultural tourism. Accordingly, it is right justifiable to ask whether diversification forms of cultural
tourism at the global level represent a current development trend or just the beginning of self-disappearing
- and try to give as more objective and thoughtful answer to the highlighted dilemma. The sources for the
mentioned dilemma lie in the pronounced fragmentation of cultural tourist values at the destination offer’s
level (Smith, 2015).
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